YoY°Times 


A World of Fun on a String for Children of All Ages 


The new Smothers’ Brothers “Yo-Yo Man Official Yo-Yo” will hit the 
market in September. 


Smothers Brothers: 
The Show, The Yo-Yo 
and The Video 


Coming in September 


“The Smothers Brothers Comedy Hour” and the Yo-Yo 
Man, Tom Smothers, will be back on the air in September. 

Also, the “Official Yo-Yo Man Yo-Yo” featuring the “Na- 
ture in Motion© Official Smothers Brothers Yo-Yo Man 
Owner’s Manual” will show up in stores such as K-Mart and 
Toys-R-Us beginning in early September. 

And, there’s more! Also coming—probably in Septem- 
ber—is an instructional video featuring Tom Smothers and 
"Yo Master" Dan Volk (who made a guest appearance on the 
TV show this past spring). 

Tom and Dick Smothers announced their return to the air- 
waves when they appeared on the “Donahue” show on July 
11. Reports indicate that CBS has ordered a minimum of six 
new 1-hour shows, following in the variety format the 
Smothers do so well. 

Ironically, the same TV writers’ strike that almost killed 
the Brothers’ return to CBS in the spring has apparently 
helped assure their return in the fall. Because of the continu- 
ing strike, “...there’s very little other programming available,” 
Smothers Brothers manager Ken Kragen told the Los Angeles 
Times. Variety programming is less dependent on writers than 
standard half-hour comedies and dramas. 

The wooden Yo-Yo Man Yo-Yo is being custom-made by 
Hummingbird Toy Co. Ltd. of Arcade, N.Y. It will be avail- 
able in 3 colors: red, white and blue, Hummingbird owner 
Brad Countryman told Yo-Yo Times. “It’s similar to the 
Hummingbird Starburst,” Countryman said. Retail price will 
be less than $5, he said. 

Price and availability of the yo-yo video have not yet been 
announced. (Information on other instructional videos appear 
on page 4 in this issue.) 


P.O. Box 3190 
Oakton, VA 22124 
703/255-3773 


Volume 1 No. 3 
July-August 1988 


Yo-Yo Sales Take Off! 


It seems as if yo-yo sales have begun to imitate the trick, 
“Skyrocket.” Ever since the Smothers Brothers hit the air- 
waves with “The Yo-Yo Man,” every manufacturer we talked 
to reports that sales are up, up, up, with no end in sight. 
“Sales are way up,” Duncan Yo-Yo’s Tom O’Brien told us. 
“We're very busy. Sales are up 1,200% over fiscal year 1985.” 
Duncan recently completed a major TV sales campaign in 
the spring and now has plans to begin—for the first time 
ever—a similar campaign in the fall. “Yo-yos have traditional- 
ly been considered a spring-summer toy,” O’Brien said. “One 
of our major customers told us they did a lot of volume in the 
fourth quarter of the year. So we’re beginning an 8-week cam- 
paign starting in mid-September, nationally over cable TV.” 
He noted that yo-yo sales had already begun increasing be- 
cause of Duncan’s spring campaign, even before the Smothers 
Brothers show started. 
Brad Countryman at the Country Woodshop (which is in 
the process of changing its name to Hummingbird Toy Co. 
Ltd.) in Arcade, N.Y., confirmed the trend. “Our sales are up 
maybe 500-600% over a year ago,” he told us. 
American Spinners, a new company that was featured in 
an article in our last issue, has been inundated with inquiries 
about its new, low-priced, one-piece wooden yo-yos, company 
president Bill Cress told us. “We’ve gotten more responses | 
than anything I’ve ever seen,” Cress said. Sales have “ex- 
ploded....I can’t believe the amount of responses and where 
they came from. We’ve had letters from yo-yoers aged 7 to 
87.” 


“Sales are going great.” That’s the word from Carl Bates, 
president of another new yo-yo company, Spinmaster Interna- 
tional. “The Smothers Brothers are helping us temendously. I 
think we’re in the beginning of a new boom.” (See separate 
story below.) 

At Yomega, the home of “The Yo-Yo With a Brain,” co- 
owner Alan Amaral reports that sales are up about 40% over 
just a few months ago, and “probably double” what they were 
last year. 


Spinmaster International 
Enters the Market 


If you ever longed for one of those old-fashioned yo-yos 
like Duncan used to sell 40-50 years ago, Spinmaster Interna- 
tional may have what you’re looking for. “Our yo-yos are plas- 
tic, but they look like the old wooden Duncan Tournaments, 
and they play like them, too,” president Carl Bates told us. 
They will retail for $2.99 and be available in six colors. 

“T’m trying to approach marketing differently,” Bates said. 
“I’m working through the local parks and recreation depart- 
ments, teaching children how to yo-yo. I'll be at the same 
places every week and hold contests every Saturday. I find 
you have to go back every week [to the same location] at least 
three times for it to catch on. You usually only get a few kids 
for the first yo-yo contest. But after kids see their friends win, 

see SPINMASTER INT’L. continued on page 6 
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We Get Letters from Yo-Yoers, 
the Greatest People in the World 


A 52-Second Sleeper 
To the Editor: 

Is there any way to get a listing of all the known tricks (or 
published ones), such as the 75 in the Helane Zeiger book, 
The World on a String, which I can’t find because it’s out of 
print, or Dale Myrberg’s 140 tricks? 

Regarding the article on the long-spinning ProYo from 
Playmaxx: How in the world can a yo-yo sleep for 52 
seconds? Who threw it? 

BJ. Daniels 
Cornell University 
Ithica, NY 

[B.J—According to Helane Zeiger’s book (p.16), Dale 
Oliver holds the world’s record for the longest yo-yo spin, 
using a special yo-yo he designed himself: 45 seconds. That 
was at the Annual Father's Day All-Wooden Yo-Yo Contest, 
Seattle, Wash., 1976. He also sent it around the world 27 
times and successfully brought it back to his hand. 

[Dale is also the one who holds the 52-second record, 
but it was not officially documented. “It was actually 51 
seconds,” Oliver told us. He threw it in 1978 “when I was a 
bit younger; I can’t do it now without hurting myself.” He 
used a ProYo. 

[Don Duncan, president of Playmaxx, which now markets 
the ProYo, recalls the spin slightly differently. “I think it was 
52 seconds,” Duncan told us. “He threw a number of spins, 
and a few were even more than 52 seconds. We averaged it 
out.” The timing continued until the yo-yo stopped spinning. 

[When going for a record, “Dale holds the yo-yo in front 
of him and keeps his eye on it and moves the string a little bit 
to keep it from touching the side,” Duncan said. This proce- 
dure helps increase the spin time.] 


Articles Wanted 


To the Editor: 

Just a short note to compliment you on your newsletter. I 
enjoy reading it and can’t wait to see you expand it after you 
get more information to write about. I think it can be a tool for 
all of us old frustrated yo-yo players to stay in touch with each 
other. 

I would like to do some type of an article for one of your 
issues. However, I do not know exactly what avenue you 
would like to take. I began work for Duncan back in 1952 part- 
time when I was in high school for Bamey Akers, who I con- 
sider one of the all-time kings of the yo-yo group. What Bar- 
ney lacked in all-out ability (which was very little), he sure 
made up for in personality and patience with all us kids. 

To add further to that, I was the last paid demonstrator 
Duncan had on the road in 1965 before they went bankrupt. 
With this in mind, let me know if you can use any type of ar- 
ticle from me and, if so, what you would like to have, 

Bob Rule 

“Mr. Yo-Yo” 

BoLINK R/C Cars Inc. 
Lawrenceville, GA 

[Bob—We' d love to have articles from you (and anyone 
else who'd like to write one). Here are some ideas to get you 
going: How did you get started in yo-yoing? What has it 
meant to you in your life? What tricks have you invented? 
Tell us how to do them. Do you have some funny or touching 
stories of encounters with children and others during your 
years as a yo-yoer? Why is the yo-yo perennially popular? 
Can you share some tips with us on how to yo better? Tell us 
about “the old days.” What was yo-yoing like when you were 
a kid? What prompted you to get back into it again as an 
adult? Those are just a few ideas. We’ re looking forward to 
hearing more from you.] 
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A Few Article Ideas: Back Issues Available 
To the Editor: 

I am very much interested in articles that pertain to: 

(1) Best kind (material, shape, etc.) and types of yo-yos; . 
(2) When and how to practice; and (3) How to string your yo- 
yo and wind it properly (my biggest problem right now). Help! 

How long has Yo-Yo Times been around? How many is- 
sues for a year? Do they come monthly? Is it possible to get 
back issues? I have greatly enjoyed watching the Yo-Yo Man 
on the Smothers Brothers Comedy Hour and can’t wait to get 
my Yo-Yo Times. 

Bill Lionberg 
Lansing, IL 

(Thanks, Bill, for the great letter. We’ ll be working on ar- 
ticles such as you suggest for upcoming issues. The first issue 
of Yo-Yo Times came out earlier this year; the second and 
bigger issue came out in May. Our plan is to bring it out every 
other month. Back issues are available—both of them. to ob- 
tain copies, send for $2.00 for each copy desired, plus a self- 
addressed, stamped envelope to: Yo-Yo Times Back Issues, 
P.O. Box 3190, Oakton, VA 22124, We will continue to make 
back issues available as long as supplies last.] : 


Any Collectors Out There? 
To the Editor: 

Our church has received a fine collection (museum 
quality) of original Duncan and Royal yo-yos. Do you have 
any information on the value of these yo-yos or of anyone 
who might be interested in purchasing them? 

Any help would be greatly appreciated. 

Daniel Moore = 

Business Administrator 

Words of Life Fellowship Church 

P.O. Box 610891 
North Miami, FL 33161 (,£3-9/S5 

[Can any readers help Daniel Moore. Contact him directly 
at his address listed.] 


All the Best 
To the Editor: 
I have just finished enjoying your latest issue of Yo-Yo 
Times. It is not only informative but entertaining as well. 
Enclosed you will find our check...for a subscription....I 
look forward to your next issue and wish you the best of luck. 
David M. Machado 
Jack Russell Co. Inc. 
Stuart, FL 

“Yo-Yi?” 

To the Editor: 

This brief note is in reply to your very informative article 
entitled, “How Do You Spell Yo-Yo?” (YYT, April/May 1988) 
wherein you suggested that the plural noun form of “yo-yo” 
should be “yo-yos” rather than “yo-yoes.” 

Personally, I agree with comedian Shelly Berman, who 
many years ago suggested that the plural form of “yo-yo” 
presents us with one of the great grammatical incongruities of 
the English language. He illustrates as follows: 

If we say, “One mouse, two mice,” we should also say, 
“One blouse, two blice.” If we say, “One cactus, two cacti,” 
we should also say, “One yo-yo, two yo-yi.” 

Therefore, in the name of grammatical and lexical con- 
sistency, I propose that the plural noun form of “yo-yo” be 


“yo-yi.” 
Dennis McBride 
Yo-yologist 
Grace Community Church 
Sun Valley, CA 
[Dennis—As a former Latin student who managed to get a 
“C" in that now-dead language, we can appreciate the wis- 
See LETTERS continued on page 7 


Tricks, Tricks and More Tricks 


(These variations on the Skyrocket came to us courtesy of 
Tom Kuhn, who forwarded the contents of a letter he received 
from one of his customers.] 

You might be interested [Tom Kuhn writes] in a few tricks 
suggested in a letter we received recently from El Tortuga de 
Kaas, a college student in Tucson, Ariz. He describes a num- 
ber of tricks that he and his yo-ing friends have “invented.” 
These include “Airing It,” which is the “Skyrocket.” 

Airing It 

“Airing It,” or “the Skyrocket” is an old trick, but you 
have to understand how to perform it in order to do the other 
tricks. It’s described in pictures in “The Original Duncan Yo- 
Yo & Spin Top Trick Book,” which you can obtain for $1.00 
from Duncan Toy Co., P.O. Box 165, Baraboo, WI 53913. 

Basically, the Skyrocket consists of (1) throw a fast 
sleeper, (2) carefully remove the string from your finger and 
hold it between your thumb and forefinger, (3) give a slight 
tug on the string, (4) release the string just before the yo-yo 
reaches your hand. The upward momentum will cause the 
yo-yo to fly into the air like a skyrocket. 

The Trampoline 

El Tortuga goes on to describe “The Trampoline,” which 
is “Airing It,” except that after the yo-yo shoots up and is 
coming down, you lift up your T-shirt, catching the yo-yo in 
the shirt and bouncing it up and catching it. 

Reverse Trampoline 

A variation is the “Reverse Trampoline”: catching the 
yo-yo in your pulled-out T-shirt behind you, without turning 
around. Still another variation: Lift your shirt up, executing 
the Reverse Trampoline, then having the yo-yo bounce over 
your head and back in front of you, catching it there. 

Catch 

Another trick is a risque “Airing It.” When the yo-yo 
comes down, stretch out the waistband of your shorts and 
catch it there. This is called the “Crotch Catch.” This trick 
can be varied with all articles of clothing. 


Still More Tricks 


Walk the Cat 


“Walk the Cat” is a simple variation on “Walk the Dog.” 
So far as we know, it was invented by the editor of Yo-Yo 


Times (other claims to the contrary, please submit with proof!). 
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Trick of the Month: 
The Bagel of Death 


El Tortuga goes on with what I consider is the most 
original and funniest trick I have heard of in a long time 
(Tom Kuhn continues; see “Airing It” elsewhere on this 
page], which he co-created, “The Bagel of Death.” 

Start with an “Airing It.” As the yo-yo is coming 
down, form a ring with your index fingers and thumbs, 
letting the yo-yo fall through while screaming “bagel!” 
Then, kneel down, reaching your hand out from behind 
your knee and catch it before it hits the floor. Now, that’s 
a trick! 

If you use only one hand to form the bagel, you can 
quickly reach the other hand behind your leg and catch 
the yo-yo. The two-handed “Bagel” is tough! 


Start by doing the traditional “Walk the Dog.” Make a 
comment or two about how dogs are man’s best friend: they 
do what you ask them to do because they are so obedient, etc. 

Then, ask if anyone ever walked a cat. Prepare to do a 
second Walk the Dog, except turn the yo-yo around in your 
throwing hand so that it spins in the opposite direction when 
thrown. This is a tricky maneuver and will require some prac- 
tice to keep it from tumbling sideways. For best results, you 
have to throw it straight down. Any deviation from a straight 
throw will cause the yo-yo to spin out of control sideways. It 
is easier to make this reverse-spin throw with a butterfly yo-yo. 

Touch the yo-yo to the ground. Because it is spinning 
backwards, it will “walk” behind you. Pretend that you 
weren’t expecting it to go in that direction. As the yo-yo 
reaches the end of its walking area, jerk your whole body 
backwards as if the “cat” had suddenly pulled you off balance. 
Make a funny comment such as, “Cats are like that. They 
never do what you want them to do or go where you’re going.” 

If performed smoothly, this can be a very funny trick. 

Go immediately into “The Dog Bite” (which, of course, 
can’t be done with a butterfly), making a comment about how 
you hesitate to do these tricks back to back because invariably 
the dog chases the cat and you get bitten. 


The Shoe Shine 


Barney Akers taught us this one. In the middle of one of 
his routines, he suddenly stopped and casually asked, “Would 
you like a shoe shine?” When we mumbled a “yes,” he threw 
a hard spinner and touched it so it rested on the toe of our 
shoe, allowing the yo-yo to give us a “shine.” 

This is an easy trick, but if performed deadpan, it can be 
quite funny. The humor in it depends on the element of 
surprise and incongruity. 


Send Us Your Original Tricks 


Do you have an original trick? Send it along to us at Yo-Yo 
Times, P.O. Box 3190, Oakton, VA 22124. If we use it, we'll 
extend your subscription for six months, free. If it’s selected 
“Trick of the Month,” you get a free year’s subscription. 

Type or print your trick neatly on paper, including 
diagrams, photos—even a videotape of yourself doing the 
trick, if possible. Simple explanations are appreciated. 

Hints: Try to give the trick an original, catchy name. The 
trick need not be complicated or difficult. In fact, the best 
new tricks are often those that even beginners can master in a 
few minutes but which add zest and liveliness to spice up a 
routine. The funnier the trick, the better. Include the “patter” 
you use to help you “sell” the trick to the audience. Variations 
and twists on existing tricks are possible candidates, but 
please try to stick to original tricks. 
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Playmaxx Markets the Ad-Yo 


Playmaxx Inc., Don Duncan’s new company, has begun 
shipping its ProYo yo-yos (see story in our April-May issue) 
as well as a new product, the Ad- Yo. 

The Ad-Yo is basically a ProYo, except that purchasers 
can have their own slogans, logos, etc. imprinted on the sides 
of the yo-yo. Pepsi Cola has placed the Ad-Yo in its sports 
catalog under the heading, “Pepsi ProYo,” Duncan told us. 
(Duncan is the son of the late Donald Duncan Sr., the yo-yo 
pioneer. The younger Duncan is no longer connected with 
Duncan Yo-Yo of Baraboo, Wisc., which has been owned by 
Flambeau Plastics Corp. since 1968.) 

Cost of the Ad-Yos varies from $1.30 each in quantities of 
250 to as low as $1.05 each in quantities of 5,000 or more, 
plus a one-time $42.50 charge for the die cut. 

Playmaxx’s new address after August 1 will be: Playmaxx 
Inc., 1665 E. 18th St., Suite 207, Tucson, AZ 85719; same 
phone number: 602/623-9981. 


Video Takes Over Where Once the 
Traveling Yo-Yo Man Roamed 


Even though he’s making a come-back, the traveling yo- 
yo man is largely a phenomenon of the past. Today’s high 
costs of travel and suburban lifestyles make it difficult to 
mount the massive campaigns that were so successful in the 
”30s, ’40s and ’S0s. As Tom Parks, the instructor on Duncan’s 
yo-yo tape, explained it, “It would probably cost $60,000 a 
year to keep a man on the road now.” 

So how is today’s yo-yoer supposed to learn all the ad- 
vanced tricks? Modern technology can never replace the 
basic, simple yo-yo, but it is beginning to make an impact on 
how yo-yoing is taught. 

The magic of video tape brings the yo-yo man into your 
living room wherever you are. Four instructional tapes are 
now available. As Parks explained it, “If you work with the 
tape, you can make good progress.” 

The Playmaxx “Vid-e-Yo” 

“Video tape is probably the most cost-effective answer 
to actual hands-on teaching,” Dale Oliver said. He’s the 
demonstrator on Playmaxx’s new “Vid-e-Yo” instructional 
tape.” 

The Playmaxx “‘Vid-e-Yo” tape featuring Oliver, a yo-yo 
pro from Seattle, Wash., is available for $29.95 postpaid from 
Playmaxx Inc., including a ProYo yo-yo. (See address in the 
above story.) 

The tape features music especially written by Joe Parente 
of Sacramento. 


And a Video for Yomega Users 

If you like to use the Yomega, the “Yo-Yo with a Brain” 
(a centrifugal clutch that returns the yo-yo to your hand as it 
slows down), you may be interested in a new, as-yet-unnamed 
video that the company is putting out. 

It features the company’s owners, Len and Alan Amaral, 
dressed in tuxedos with full tails. “We tried to add a touch of 
class,” Len told us. 

The video covers basic maintenance and use of the 
Yomega, which requires slightly different handling and care 
because of its patented clutch mechanism. It also explains 
novice, intermediate and expert tricks. 

The Amarals have completed filming the video; look for 
release in late August or early September. It will first be avail- 
able to the company’s customers, via mail order. ire a 
Corp., 1641 N. Main St., Fall River, MA 02720, 617/672- 
7399.) 
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And Two More Videos 

The other videos, which were explained in more detail in 
our previous issue, are: 

“How to Be an Expert,” featuring Tom Parks, available on 
VHS or Beta for $17.95 from Duncan Expert Tape, P.O. Box 
165, Baraboo, WI 53913. 

“The Know- Yo, Yo-Yo Video,” available directly from 
Dennis McBride, 27746 N. Santa Clarita Rd., Saugus, CA 
91350. Cost: $25 plus $3 shipping and handling. 


Yo-Yos are Tops at G.Whillikers 


If you want to get a feel of what’s happening on the yo-yo 
scene, visit (as we did) a local, upscale toy store near you that 
sells high-quality yo-yos. 

The one we visited (and even put on a yo-yo demonstra- 
tion and contest at) is in Warrenton, Va., a community of 
about 40,000 (and 13 schools) in our area. Its owners are John 
and Elma McMann. Their experience is, we trust, typical of 
what’s happening on the national yo-yo scene. 

“We have sold more yo-yos than we know what to do 
with,” John McMann told us. “We were ordering 100 yo-yos 
ata time, and they were selling out in a week or two. I'd say 
we’re selling 20 a day and 500-600 a month now.” By con- 
trast, the store sold a total of maybe 24 yo-yos between the 
time it opened last October and this past March. 

They sell only the higher-priced wooden models by Kuhn 
and the Country Woodshop, as well as the Yomegas and The 
Klutz Yo-Yo Book. 

On several occasions, they’ve had to order new inventory 
by second-day air shipments to keep up with the demand. 

A lot of the sales, McMann explained, appear to have 
come from one kid taking his yo-yo to school and playing 
with it before and after school and during recess. 

To help instruct the new players, G.Whillikers has a TV 
set and video player and tapes available near the yo-yo section 
of the store. ““We’ve had kids come into the store with their yo- 
yos and watch the video,” Elma McMann said. 

“Yo-yos have brought in more business than any other 
toys in the store,” Elma said. “They’re not a high-ticket item, 
but they’ve brought in new customers who otherwise wouldn’t 
come in, such as teenagers.” 

Most of the purchasers are kids, but many are adults, too. 
“Tt’s fun to watch the ‘grown-ups’ coming in to rediscover the 
yo-yo,” she said. “Often they will walk by the display two or 
three times, eyeing them. Then surreptitiously they'll take one 
out of the box and try it. Nine times out of 10 they'll buy one. 
It’s kind of neat to grab a piece of your childhood again and 
find out that it’s okay.” (G.Whillikers, 683 Warrenton Center, 
Warrenton, VA 22186, 703/347-7563.) 


YOMEGA— 
THE YO-YO WITH A BRAIN® 


Executive edition—black watchcase, 
Brass plated ball bearings 
and springs, clear clutch. 
To order send $19.95 each 
plus $2 shipping and handling to: 


Yomega Corp. 
1641 N. Main St. 
Fall River, MA 02720 


(Mass. residents add 5% sales tax) 


Tips and Techniques 


Waxing the String 

Too much wax can ruin a good yo-yo string and make it 
impossible to use. 

There are many theories on how to wax a string. Here’s 
the method Bamey Akers taught us, which we have found 
quite successful: 

Rub a piece of candle wax or paraffin for a distance of no 
more than 2 inches (100 mm) along the string near the top of 
the string near your yo-yo hand. (Other yo-yoers prefer to rub 
the wax nearer the yo-yo end of the string.) 

Then, throw a number of hard sleepers. The repeated wind- 
ing and rewinding of the yo-yo will spread the wax all the 
way along the string and onto the sides of the yo-yo. 

Be especially careful not to rub the wax along the entire 
length of the string. If you use too much wax, the yo-yo may 
refuse to wind up. 

Tom Kuhn advises customers buying his yo-yos not to 
wax them at all. We’ve used his yo-yos both with and without 
wax and find that we prefer just the slight touch of wax as 
recommended by Barney Akers. 

“Fast Eddy” MeDonald of Canada Games, who may be 
the best yo-yoer in Canada, likes to pour the wax on his yo- 
yos, yet he seems to have no difficulty playing the tops 
despite what we think is too much wax. 

If you have a method you use successfully, let us know 
what it is. We'll share it with our readers. 

Experiment and decide what works best for you. 

How to Untangle a Snarl 

The bane of every yo-yoer’s existence is a tangled string. 
Unless you use a yo-yo, such as Tom Kuhn’s 3-in-1 No-Jive, 
which comes apart at the axle, sooner or later you’re going 
to wind up with a snarl that requires a tool that can do the job 
better than your unaided fingers. 

One reader told us he uses a dental pick to untangle his 
bad snarls. We asked Tom Kuhn, who in his “real” life is a 
dentist, if he’d ever heard of this idea and which pick would 
he recommends. He mentioned that a “‘sickle-shaped scaler” 
ry do the trick. However, he explained, he uses a pocket- 

e 


Dale Myrberg of Salt Lake City, Utah, has a pocketknife 
with a dull, 1 1/2” fingernail file on it. “I reach in there and 
pick away,” he said. If he gets a really bad tangle that can’t be 
undone, he carefully cuts the string with the knife blade. 

In any case, both he and Kuhn warned that nicking the 
axle itself can destroy a yo-yo, so be extremely careful. 

When we were kids, we used to use our mother’s smallest 
crochet hook. Recently, when visiting Mom, we looked in her 
sewing basket, and there it was, just as we remembered it. 
Naturally, she was reluctant to part with her old faithful hook, 
sO we visited a local fabric store and bought a size 9 Susan 
Bates Steelite® Crochet Hook (no. 12205) for $1.15—a true 
bargain. 

The higher the number, the smaller the hook. We called 
the company and were told you can get them as small as size 
14, but that size wasn’t available at our local store. They 
directed us to another store, which we haven’t visited yet. No 
matter; the size 9 seems to do the job quite well. 

If you can’t find a store near you that sells crochet hooks, 
call or write directly to the manufacturer, Susan Bates Inc. 212 
Middlesex Ave., Chester, CT 06412, phone 203/526-5381, and 
they will put you in touch with a retail or mail order outlet 
where the hooks are sold. 


“What is a great life if not a youthful idea 


executed by the man of mature years?” 
—Alfred de Vigny 


The Newest One Piece 
Wooden Yo-Yo 


© dynamically balanced ¢ rhinestone & hologram finishes 
* tournament quality ® private labeling available 
* spectacular finishes e made in the USA 


American Spinners 

57 Willowbrook Blvd. Suite 406 
Wayne, NJ 07470 
201-785-8100 

Ask for Bill Cress 


How to Runa Yo-Yo Program 
at Your Summer Camp, Part Il 


by Stuart Crump Jr., Editor, Yo-Yo Times 


Ideal Class Size 


Ideally you should have no more than 10 in the class. We 
had as many as 25 or 30 in a couple of our classes, and a 
group that size almost became unmanageable. I solved this 
problem by employing the help of one of the other counselors 
who knew little about the yo-yo but was willing to help the 
campers. 

I divided the class by ability levels and had those who 
knew a few more tricks help those who were just getting 
started. The kids will often work together effectively, espe- 
cially those who show both competence and humility. 

Also, breaking the learners into groups allows the instruc- 
tor to wander from group to group. 

By the second day, you’ll begin to get a feel for which stu- 
dents are going to stick with it and become competent, versus 
those who just show up and do not have the self-motivation to 
develop any real competence at this stage of their yo-yo 
careers. 

Also by the second day, you should begin putting together 
a presentation for your camp talent show, which we will cover 
in the next issue of Yo-Yo Times. After all, what fun is it to yo- 
yo if you can’t show off your new-found skill? 


Considerable Progress 


At the last class, I took the opportunity to explain to the 
kids how much they had progressed in a week. I asked them, 
“Have you noticed how you came here not knowing how to 
yo-yo, and now you have the ability to do certain simple—and 
in some cases, more advanced—-tricks?” Get them to express 
their delight with their new-found competence and confidence. 

I have learned that teaching others to yo-yo and watching 
the joy on their faces as they learn how keeping that little toy 
going and obeying their every command is almost as much 
fun as yo-yoing itself. 

When my wife noticed my obvious joy in teaching these 
youngsters, she said, ““You’re having so much fun because 
you've finally found somebody who appreciates your yo- 
yoing.” 

Indeed, she was right. 


NEXT ISSUE: How to Put on a Yo-Yo Talent Show Act 
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Get Your Yo-Yo T-Shirt! 


Our thanks to Stevanne Auerbach for cuing us into this 
one. Stevanne is the director of the San Francisco Internation- 
al Toy Museum. A young man visited her museum recently 
wearing a yo-yo T-shirt he had purchased at the Chicago 
Museum of Science and Industry. 

The front of the T-shirt shows a yo-yo. The back of it 
presents a detailed explanation of the physics of the yo-yo. 
“Yoyos may be used to illustrate mass, potential energy, 
kinetic energy, motion, velocity, and the force of gravity,” one 
of the paragraphs says. 

We immediately called Chicago and ordered our own 
T-shirt, and you can, too. The yo-yo T-shirt is available exclu- 
sively from The Museum of Science and Industry, 57th Street 
and Lake Shore Dr., Chicago, IL 60637; order by phone at 
312/684-1414 extension 382. 

The price is $7.95 for children’s sizes (XS, S, M and L) 
and $8.95 for adult sizes (S, M, L, XL), plus $2.25 shipping 
regardless of the number of shirts ordered. 

Be sure to mention you read about the shirt in Yo-Yo 
Times. We promised them a lot of orders. 

By the way, if you’re in San Francisco, don’t forget to stop 
at the Toy Museum. It has a neat exhibit of yo-yos and oc- 
casionally features demonstrations by visiting pros. It’s lo- 
cated near Fisherman’s Wharf at the Cannery (2801 Leaven- 
worth St., San Francisco, CA 94133, phone 415/441-TOYS.) 


For Those Who Eat and Drink 
Yo-Yos, Now You Have 
Your Own Restaurant 


Looking for some place slightly off the beaten path to eat 
a lovely meal? We recently dropped in and visited Yo-Yo’s 
Restaurant in Toronto, Ontario, during our recent trip to that 
beautiful city. 

Despite its name, the restaurant has nothing whatsoever to 
do with the ancient return-top-on-a-string we all know and 
Ls It gets its name from its two owners, George and John 

Otis.” 

“*Yo’ and ‘Yo.’ That’s what they used to call us,” John 
Yotis told us during a break in a busy afternoon’s service. 
“Yes, I did yo-yo when I was a kid a long time ago,” he said, 
but he implied that he never got very good at it, unfortunately. 

Yo-Yo’s has been in business for é years at the same loca- 
tion, just east of High Park. It offers a continental cuisine and 
a variety of modestly priced specialties that change from day 
to day. The specials of the day we visited were seafood soup, 
quiche, seasoned shark and beef burgundy. If you’re not 
watching your weight, you might want to sample a piece of 
one of the luscious desserts on display under the counter, in- 
cluding carrot cake, cheese cake and the most popular, banana 


Wooden Competition Yo Yos 


LIMITED = CLASSIC - TRICKSTER | 
STARBURST - WIZARD 


Country Mood Shop, Ltd. 


32 WATER STREET, P.O. BOX 276 
ARCADE, NEW YORK 14009 


(716) 492-5120 
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John Yotis poses in front of the restaurant he and his brother, George, 
own in Toronto. (Stuart Crump photo) 


split pie. 

The Yotis brothers grew up in the restaurant business. 
Their parents used to own the restaurant located next door 
(now operated under a new name and new management). “I 
owe everything to our parents,” John said. “Especially my 
father, who had a real business sense.... You need that now- 
adays.” 

The restaurant is open from 11 a.m. to 1 p.m. Monday 
through Saturday, 10-3 on Sunday for lunch, 3-5 for coffee 
and desserts only, and 5-12 midnight for dinner. It’s small 
(seats only about 18-24 people), so you might like to call 
ahead for reservations. (Yo-Yo’s, 1727 Bloor West, Toronto, 
Ontario M6P 1B2, Canada, 416/767-7899.) 


SPINMASTER INT’L.; continued from page 1 


interest keeps building.” 

Bates has been yo-yoing professionally off and on for 
more than 35 years—since he was 15. “I started with Barney 
Akers,” he said. “The first year I practiced 10 hours a day and 
managed to learn how to do the two-handed tricks.” 

“We used to sell yo-yos,straight out of the trunk of the car 
to the stores,” he said. In some cities, he is doing that today, 
by-passing the wholesalers. 

Spinmaster began delivering its yo-yo tops in central 
Texas in early July, primarily through 176 Circle K stores. 
Bates is concentrating on that market at the present time. 
Depending on his success there, he may roll out his promo- 
tions over a wider area. 

He’s planning an advertising campaign in the central 
Texas area for 10 weeks in the fall, with championship con- 
tests. Spinmaster will be one of the sponsors of a 2-hour, 
Friday night music show, “Rock Line.” (Spinmaster Interna- 
tional, 6800 Westgate Blvd., Suite 139B-207, Austin, TX 
78745, 512/444-6669.) 


Who Says You Can’t Go Home? 


But Will Your Wife Let You in the Door 
with that Yo-Yo in Your Hand? 


by Steve McKerrow, Features Writer, 
The Evening Sun, Baltimore, Md. 


This is a warning to adults of a certain age, say 35 and 
older: Do not, under any circumstances, pick up a yo-yo and 
try your old tricks, the ones you learned when you were a kid. 
For here, from recent personal experience while writing a 
newspaper feature story on the subject, is what will happen: 

First, you will find that after a few minutes of awkward- 
ness, the skill you had when you were in sixth grade is still 
there. You'll find you can still do walk the dog, rock the baby 
and around the world. It feels good. In fact, the yo-yo feels 
smaller and somehow better than you remembered, resting 
coolly in your bigger adult palm. 

Your kids, to whom a yo-yo is some kind of a relic from a 
lost civilization, will be impressed and will want to try it. You 
will soon buy them their own yo-yos, probably plastic jobs 
from the local discount toy store, but you will discover the 
world of high-quality yo-yos. Before long, you will be yo-ing 
with a $10 or $20 wooden model, or even one of the more ex- 
pensive $40 aluminum Silver Bullets from Tom Kuhn. 

For a week or so, your hand will be numb from the unac- 
customed snap-backs of a solid yo-yo on a “sleeper” that 
didn’t take. The tip of your middle finger will also tingle from 
lack of circulation (the result of the string loop gripping it 
tightly for long periods of time). You may even acquire a bonk 
on the noggin from an errant loop the loop and at least one 
fingernail will have been broken. 

Your wife (assuming you are male; for some reason, yo- 
yoing appeals primarily to males of whatever age) may 
threaten to leave you if you try that trick one more time in the 
confines of your bedroom or, indeed, anywhere in the house. 

You will call up your mother and ask if she still has that 
box of stuff from your old bedroom—including, you are sure, 
at least one of your old pastel Duncan butterflies—and you 
will be furious to learn everything was sold at a yard sale for 
5 cents along time ago. You may begin to haunt yard sales 
yourself, in hopes of finding collectible yo-yos. 

You will begin packing a yo-yo in your briefcase every 
morning and slipping into stairwells during the day to prac- 
tice. And, despite the fear of being caught by co-workers and 
forced to explain this lapse into a second childhood, you will 
find it a relaxing escape from job pressures. 

Finally—and this is the addictive part—you will become 
a far better yo-er than you ever were as a youngster, You will 
tackle the “string catch” tricks such as the Flying Trapeze and 
Double or Nothing, making perhaps one in five tries, and may 
even contemplate the true yo-yo masters’ two-yo-yos-at-a- 
time routines, 

You will, in short, be hopelessly lost in what TV’s Tom 
Smothers calls “The Land of Yo.” So far, there is no return. 


AD-YO », aao000K8RK 


Use these fun calling cards to promote your business, 
organization, social event, or yourself! 

Ad-Yo's offer a full 14/4" circle of advertising 
space while creating fun and challenge! 
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Tom Kuhn Custom Yoyos Ltd. 
2383 California St. 

San Francisco, CA 94115 

(415) 921-8138 


CALL OR WRITE TODAY FOR FREE CATALOG 


LETTERS; continued from page 2 


dom in allowing Latin to die gracefully. “Cacti” ? Sounds pret- 
ty Sticky to us. By the way, you should see what kind of fits 
your letter gave to the spell-checker on our computer. We’ ve 
seen your “Know Yo’, Yo-Yo Video,” which we wrote about in 
the April/May issue of YYT. It’s tremendous! Anyone who 

can yo the way you can has earned the right to mess around 
with breathing new life into dead languages.—Ed.] 


From the North... 
To the Editor: 

Yesterday I received your fabulous newsletter. I am inter- 
ested in string tricks. Please forward some information on The 
Klutz Yo-Yo Book. Another book I had from the library is The 
Amazing Yo-Yo, which is a great instructional book. 

Please include Canadian prices and instructions because I 
noticed you haven’t included any. 

Also, include more tricks. This is what mainly attracted 
me to your magazine. 

Could you tell me who made my Beaver Canoe yo-yo here 
in Canada? 

Thank you very much. Now I don’t feel as if I’m yoing 
alone. 

Brett Feeley 
Fonthill, Ontario 

(Brett—See the article on The Klutz Yo-Yo Book in the 
Spring 1988 issue of Yo-Yo Times. We know nothing about 
The Amazing Yo-Yo book. Can you tell us more about it (e.g., 
author, publisher, date of publication, how to obtain a copy, 
etc.)? As for the Canadian prices, your best bet if ordering a 
product from the States is probably to purchase a money order 
in “U.S. dollars” to avoid exchange rate problems. Any 
readers help Brett with information on the Beaver Canoe yo- 
yo? We aren't familiar with it—Ed.] 


From a Grandmother 
To the Editor: 

An article on yo-yos appeared in the Sacramento Bee 
today. As a grandmother who was pretty good on the yo-yo in 
the 1930s, I am really interested. 

Please send copies of your newsletter and subscription in- 
formation. 

I can’t miss the Smothers Brothers now. I really enjoy the 
Yo-Yo Man and didn’t realize how many things I had forgot- 
ten, such as rock the baby and walk the dog. 

Here’s to yo-yos! 

Alice Felker 
Sacramento, CA 

(Alice, your letter confirms what we have suspected all 
along: Yo-yos know no age limits. May you enjoy many more 
years of yo-yo fun!) 
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Canada Games: 
The Only Yo-Yos in Town 


If you buy a yo-yo in Canada, you’ ll have to buy one 
made by Canada Games. Unlike in the States, where the word 
“yo-yo” has been rendered generic by the courts, Canada 
Games holds the trademark on the word “yo-yo” in its country. 

When we visited Toronto recently, we paid a visit to the 
company and its retail merchandise manager, Edward “Fast 
Eddy” McDonald. A mere 20 years old, Eddy began yo-yoing 
at the age of 14 when he saw Al Gallo in action at his school. 

Gallo had been the original owner of National Yo-Yo, 
which held the yo-yo trademark in Canada; in 1977 he sold it 
to Parker Brothers and continued to work for that games com- 
pany. Canada Games purchased the trademark from Parker 2 
years ago. 

“He [Gallo] announced there would be a contest at the 
local variety store that evening,” Eddy says. “I lost. But that 
was the first time I’d ever picked a yo-yo up. I practiced hard 
over the winter, and the following year I entered again. I won. 
They offered me a job demonstrating in malls and at shopping 
centers over the weekend.” 

At the age of 16, Eddy joined forces with the Jack Russell 
Co., which conducts world-wide promotions (outside of the 
U.S. and Canada) of yo-yos for the Coca Cola company. In 
that position, he visited many foreign countries while still a 
teenager. : 

McDonald gave us a brilliant example of his own dex- 
terity with the yo-yo. He may be the best active pro in Canada 
today. Now he’s with Canada Games and reports that “the yo- 
yo craze in Canada is definitely alive and well. Almost 300 
kids showed up for the Southern Ontario city finals this past 
spring,” he said. 

The available models are all made of wood and loop very 
well. The Pro Yo-Yo retails for $3.99 (Canadian dollars) and 
comes in five colors. The Olympic Yo-Yo comes in two colors 
—black and white—and retails for $4.99. “The Olympic 
model has a polished axle and has two extra coats of paint,” 
McDonald said. Both wooden models are one piece and are 
made in Sweden especially for Canada Games. 

Also available: a Glow Yo-Yo that glows in the dark 
($3.99), and a Light-Up model ($4.99), which operates on two 
watch-size batteries that will provide about a year of service. 
“You can play two-handed tricks with this model,” Eddy says. 

The Official Yo-Yo Trick Book, which is a real gem for 
the price, is $1.49-$1.59 retail. 

A Yo-Yo Action Pak consisting of two Pro Yo-Yos, five 
strings and a trick book is available for $9.95 retail. 

Membership in the Canada Games Fun and Games Club is 


available to interested individuals at no charge. Members 
receive information on new products available from the com- 
pany (which makes a large variety of toys, not just yo-yos), 
up-coming events, contests, promotions and tips and tricks in 
its from-time-to-time newsletter. (Canada Games Company 
Ltd., 61 Wildcat Rd., Downsview, Ontario, Canada M3J 2P5, 
416/661-6203.) 


Good News! The Cost of 
a Subscription Goes Down 


In an era of inflation that is very un-yo-yo-like—that is, 
prices always go up, never down—news that a publication has 
actually reduced its price should go on the front page of every 
major newspaper. 

So here’s the news: Starting with this issue, the cost of a 
yearly subscription to Yo-Yo Times has been reduced to $12 a 
year for everyone—young and old alike. 

Why? When we first began the newsletter, our theory was 
that we’d charge the adults—who (presumably) have lots of 
money—a higher rate that would help subsidize the lower rate 
for the younger readers, who (presumably) had less money. 

After the first issue came out, however, several yo-yo 
manufacturers approached us and asked if they could adver- 
tise in the newsletter. To make a long story short, the income 
from the advertising enables us to reduce the cost of the news- 
letter for everyone. 

So, subscriptions are now $12 a year for all of you! 

(We also found it amusing that several of the requests for 
the children’s subscription rate, complete with birth certifi- 
cates and report cards, came in envelopes from lawyers’ and 
other professionals’ offices, imprinted with metered stamps. 
We were surprised that there are so many lawyers and entre- 
preneurs who haven’t yet reached ninth grade. A cynical mem- 
ber of our staff suggested that maybe it was the parent using 
the child’s name—and not the youngster—who was the true 
subscriber. But we dismissed that as mere speculation and let 
all such requests go through without question.) 

Now, don’t worry if you paid a higher rate. If you sub- 
scribed at the old $18-per-year high-school/college student 
and senior citizen rate, you will now receive fwo years of Yo- 
Yo Times. If you paid the $24 adult rate, you will receive a 
three-year subscription. Enjoy! 

Please note: Billing is an extremely expensive procedure. 
So, to help us keep the subscription price down, your payment 
must accompany your order! Thanks! 

Return the coupon below (or a copy) with your check. 


SUSCRIBE TODAY 


[] YES! Enter my subscription to Yo-Yo Times newsletter. Enclosed is my subscription payment as follows: 


[ ] 1 year subscription to Yo-Yo Times 
Cal 2 years of Yo-Yo Times 
[_] 3 years (SAVE $12.00 — BEST BUY!) 


$12.00 PAYMENT MUST 
$18.00 BE MADE 
$24.00 WITH ORDER 


(International subscribers add $6 per year for postage & handling) 
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Mail this coupon today to: Yo-Yo Times, P.O. Box 3190, Oakton, VA 22124-9190 


